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Ethics Services Company - Vice President of Marketing and Communications
My client was founded in 1994 and today is a global provider of governance, ethics and compliance management applications and services, including its flagship online education offering. The company works with more than 250 organizations, including eBay, The Dow Chemical Company, Johnson & Johnson, News Corporation, The New York Times Company, Pfizer, Procter & Gamble, Raytheon, Trump Entertainment Resorts Holdings, Viacom Inc. and The Walt Disney Company.

My client's integrated solutions for a company’s workforce, management and leadership helps them fulfill their respective roles in promoting lawful and ethical conduct and making responsible behavior an integral part of everyday company practice. The company’s solutions include ethics and compliance education, certification, helpline, incident management, dashboard, research, assessment and advisory. My client’s near term targets include continued expansion of its customer base and building a full-scale service and consulting product suite while the longer-term challenges include international expansion.

The company operates in more than 120 countries, with headquarters in Los Angeles, CA and additional locations in New York and London. 

Job Responsibilities:
· The Vice President, Marketing & Communications will be responsible for increasing the company’s visibility and supporting my client’s growth strategy. As a member of the executive leadership team, this individual will be the key driver developing company messaging and thought leadership activities, communications plans to build identity, support brand growth, lead generation, sales support and customer retention strategies. This individual will be instrumental in the advancement and positioning of the company and its leaders. The VP is expected to have interaction with customers and industry leaders.
· Develop a strategic marketing communication plan defining objectives, target audiences, key messaging and tactical mix to build the company’s market leadership position

· Responsible for branding and brand awareness, making clear who the company is and what solution they provide

· Build premier field marketing program and produce and drive lead generation campaign and events for sales organization

· Support the sales staff with effective sales and marketing tools

· Create, develop and produce marketing events such as webinars and live seminars

· Oversee tradeshow and industry conferences

· Manage market analysis

· Oversee the development of direct marketing communications (outbound, website, collateral) channel marketing management, partner development (sales & seminar presentations and PR activities)

· Manage company’s marketing budget, assuring effective spending and accountability for ROI initiatives

· Conduct formal and informal market research and analysis and develop and maintain a competitive intelligence database. Keep organization appraised of market trends

· Improve execution standards within marketing

· Develop a more robust new business development effort including building pipelines of relevant prospects and targeting them

· Motivate customers to actively pursue a corporate goal of creating a culture of uncompromising ethics and integrity, above and beyond what may be “legal”
Qualifications:


· Minimum 15 years of marketing experience, ideally with a business to business, services company

· The ideal person will have experience marketing an “intangibles”; minimally must be comfortable marketing a “solution” to a client, not just a product

· Seasoned marketing executive with experience working closely with the company’s executives and operations

· Excellent presentation and communication skills (both written and verbal) and successful experience interfacing with colleagues and clients, and outside marketing, advertising, and public relations agencies

· Experience in global business setting

· Strong leadership, organization, planning and execution skills

· Experience selling to senior executives; experience selling to GC’s or HR executives a plus

· Knowledge of brand marketing, brand development, strategic analysis and positions, new product development and launches

· Proven track record of marketing, business development, communications, and public relations experience

· Financial and budgeting skills

· Ability to juggle multiple projects, prioritize effectively and meet deadlines

· Proven ability to communicate effectively with all functional areas of the organization

· Deep experience implementing marketing initiatives

Personal Characteristics:
· Intelligent, creative and forward thinking marketing executive who is team-oriented and predisposed to act collaboratively
· Directed and committed with a hardworking attitude and a hands-on style
· Sensitivity to the organization and the dynamics of effecting change
· Natural leader who sets the example, providing thought leadership and creative solutions to strategic and tactical problems
· Well organized, with strong leadership and demonstrated staff and project management skills
· Flexibility and adaptability to be able to change direction quickly to meet the dynamic needs of the company, as well as its clients
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